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Something for Everyone



The Many Faces of Sponsorship

• Sampling booths
• Program ads
• Title sponsorships
• Scoreboards
• 8-second counters
• Flags carried during 

ceremonies



• Signage
• Payments to stock 

owners who name 
their animals after spit 
tobacco

• Shared promotions
• Added money 

promotions



“ I had once been a kid 
who idolized Larry 
Mahan. If Larry had 
worn pink fur coats 
and eaten Weetabix
cereal, I would have 
worn and eaten 
exactly the same 
things.”



Sponsorship Provides

• Access
• Influence
• Respectability 
• Silence



Market Access 
• More than 720 pro events each year
• 24 million fans attend PRCA events
• 60 million rodeo fans watch PRCA TV broadcasts
• 300 total hours of TV broadcasts
• 7th highest U.S. audience numbers, before tennis 

and golf
• 2.35 million unique visitors at espn/prorodeo

website



Rodeo Fans
• Estimated 33% under 17
• 53% female, 47% male
• Among adults, 73% are 18-49, 27% 50+
• 63% are White (non-Hispanic), 25% are Hispanic, 

7% are Black (non-Hispanic)
• 36% earn $75,000+ annually
• 67% attended college
• 69% have accessed Internet in last month





Influence



The Action Plan

• Building community support
• Gathering intelligence
• Carrying out media advocacy
• Educating decision-makers
• Supporting positive change



Community Support



Event Assessment



Chicken or Egg? 
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Policy Support
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Sponsorship Opinions

45

55

47

49

4

0

20

40

60

80

100

Know USST
is Sponsor

Eliminate
USST as
Sponsor

No opinion
No
Yes

N=291



Earned Media





Paid Ads



Educating Leaders
• Identify policy options
• Identify benefits to rodeo
• Meet with decision-makers
• Ask for a written policy



Supporting Change



Supporting Change
• Cowboy Up 



Lessons Learned
• All business relationships are personal
• Address PETA issue from the start
• Gain in-depth understanding of sponsorship 

in a rodeo setting
• Research the rodeo’s history and 

controversies
• Do not use rodeo’s name in project name



Lessons Learned
• Better define role of Steering Committee
• Emphasize “moving the rodeo into the 

future” message
• Show more appreciation for role of 

volunteers in running the rodeo
• Gather more personal stories about tobacco 

use and feature them in project



Lessons Learned
• Be more organized in getting endorsements
• Involve rodeo queens more
• Incorporate more “commitment-inducing” 

(for youth and adults) activities into 
exhibits, booths



Yee-haw, that’s all, folks.

For more information, contact
Debra Kelley, Vice President, Government Relations

American Lung Association of California (serving San Diego)
(619) 683-7519 debbie@lungsandiego.org
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