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Spring Training…..
“S-W-I-N-G, batter-batter!”

Spring TrainingSpring Training……....
““SS--WW--II--NN--G, batterG, batter--batter!batter!””

Capitalizing on baseball's efforts to Capitalizing on baseball's efforts to 
remove its chewing tobacco image by remove its chewing tobacco image by 

using a unique marketing using a unique marketing ““pitchpitch””..

Learning ObjectivesLearning Objectives

Learn about the Baseball Spring Training Learn about the Baseball Spring Training 
Program that helps celebrate those who Program that helps celebrate those who 
have successfully completed a quit tobacco have successfully completed a quit tobacco 
course.course.

Discover ways to promote your cessation Discover ways to promote your cessation 
classes through this unique forum.classes through this unique forum.

Arizona annually hosts spring training for Arizona annually hosts spring training for 
major league baseball teams including:major league baseball teams including:

Chicago Cubs Chicago Cubs 
Seattle MarinersSeattle Mariners
Anaheim Angels Anaheim Angels 
Milwaukee BrewersMilwaukee Brewers

San Diego Padres San Diego Padres 
Oakland AOakland A’’ss
San Francisco San Francisco 
GiantsGiants

Maricopa County Tobacco Use Prevention Maricopa County Tobacco Use Prevention 
Program (MACTUPP) and the Arizona Program (MACTUPP) and the Arizona 
Department of Health Services have built Department of Health Services have built 
relationships with these major league teams relationships with these major league teams 
to partner and recognize those clients who to partner and recognize those clients who 
have successfully have successfully ““kicked the habitkicked the habit”” through through 
our tobacco cessation classes. our tobacco cessation classes. 

Selected cessation graduates were chosen Selected cessation graduates were chosen 
to throw out the first pitch at 19 packed to throw out the first pitch at 19 packed 
spring training games this year.spring training games this year.

We estimate attendance at these games at We estimate attendance at these games at 
over 275,000. over 275,000. 

These first pitches allow fans to learn These first pitches allow fans to learn 
more about our more about our FREE program and program and 
celebrate individuals who have made a celebrate individuals who have made a 
positive, healthy lifestyle change by positive, healthy lifestyle change by 
quitting tobacco.quitting tobacco.
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As successful quitters walk out on to As successful quitters walk out on to 
the mound to throw the first pitch their the mound to throw the first pitch their 
quit story and a tobacco program quit story and a tobacco program 
promo is read by the stadium promo is read by the stadium 
announcer; always resulting in an announcer; always resulting in an 
outburst of applause.outburst of applause.

a throat cancer survivora throat cancer survivor
two married couples two married couples 
a mother/daughter teama mother/daughter team
a firefighter who chewed tobaccoa firefighter who chewed tobacco
a single mother of twinsa single mother of twins

This yearThis year’’s participants included:s participants included:

This couple quit This couple quit 
tobacco together tobacco together 
through our free through our free 
program and were program and were 
also highlighted in also highlighted in 
our annual report.our annual report.

These events allow us to These events allow us to ““pitchpitch”” human human 
interest stories to television, radio and interest stories to television, radio and 
print. These media placements resulted print. These media placements resulted 
in an additional $35,000 in earned in an additional $35,000 in earned 
media.media.

In the future Spring Training games will be In the future Spring Training games will be 
measured by our evaluation team to ensure measured by our evaluation team to ensure 
MACTUPP services are successfully MACTUPP services are successfully 
communicated to the public through this communicated to the public through this 
venue. As part of our program venue. As part of our program 
measurement, when cessation clients are measurement, when cessation clients are 
registered they are asked how they were registered they are asked how they were 
referred and that data is entered into our referred and that data is entered into our 
database. database. 

Participants received a baseball Participants received a baseball 
autographed by a player, photos, and autographed by a player, photos, and 
a DVD of their first pitch.a DVD of their first pitch.
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MyFirstPitch.orgMyFirstPitch.org

Participants Participants 
were able to were able to 
register and register and 
download game download game 
info sheets and info sheets and 
maps online.maps online.

Game CalendarGame Calendar

Game Info SheetsGame Info Sheets Unsolicited commentsUnsolicited comments

““I want to thank you for the fun day and the I want to thank you for the fun day and the 
photos you sent me. It makes quitting photos you sent me. It makes quitting 
smoking that much more memorable.smoking that much more memorable.””

““Thank you for the experience of a lifetime. Thank you for the experience of a lifetime. 
My entire family enjoyed the experience. If I My entire family enjoyed the experience. If I 
can ever do anything to help the quit can ever do anything to help the quit 
tobacco program please do not hesitate to tobacco program please do not hesitate to 
ask.ask.””

““The photos you took are wonderful. Thank The photos you took are wonderful. Thank 
you again for one of the most memorable you again for one of the most memorable 
events of my life so far!events of my life so far!””

““It was a very memorable day for all of us. I It was a very memorable day for all of us. I 
am really the winner of being smoke free, am really the winner of being smoke free, 
thank you for that. We really enjoyed the thank you for that. We really enjoyed the 
day; I felt like a king!day; I felt like a king!””

More participant commentsMore participant comments…… Questions or comments?Questions or comments?

Laurie Thomas, MPALaurie Thomas, MPA
Marketing ManagerMarketing Manager
Maricopa County Tobacco Use Prevention Maricopa County Tobacco Use Prevention 
Program (MACTUPP)Program (MACTUPP)
(602) 372(602) 372--84188418
lauriethomas@mail.maricopa.govlauriethomas@mail.maricopa.gov


